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Why Editorial Images? 
_ 
We don’t photograph a home. We tell a 
story.

By merely documenting rooms and layouts, 
traditional real estate images do very little to 
create a seductive story. On the contrary, 
by revealing too much and by distorting 
spaces, they allow buyers to dismiss homes 
on basic features or sets them up for 
disappointment. Objections that might have 
been otherwise overcome had the images 
compelled the right buyers to see the home 
in person and meet with you. 

Just as critically, when the sellers 
themselves understand that their images 
are constructed to support a clear 
marketing narrative, they are less likely to 
doubt your marketing efforts if the home 
doesn’t sell right away. 

Perhaps your most important audience, 
however, is the marketplace as a whole and 
how it perceives your own personal brand. 
By consistently putting out a recognizable 
imagery, reflective of the spirit of your 
brand, the market learns to see you as an 
authority and to seek your unique expertise. 



Our Approach
_ 
We interrogate the space for a strong 
marketing narrative.

Crooked Verticals

Overexposed lights/ yellow casts

Whenever possible, we like to start every 
session with a tour of the home and a brief 
interview of the home owners with the real 
estate agent. 

The goal is to reinforce that photographer and 
agent are working as a team that aims to 
understand at a deeper level what makes the 
home unique; what first stood out when the 
owners bought the home; and which features 
they only came to appreciate over time.  We 
also look at the drawbacks of the property and 
how those objections could be handled in the 
sales process. 

The next step is to determine who the likely 
buyers will be and attempt to empathize with 
what they are looking for, so that we can tailor 
the narrative to answer to those specific needs. 

(For example, if we determine the ideal buyer is 
a person who likes to entertain a lot, we will 
emphasize the dining room and how it relates to 
the kitchen and outside deck.)

Finally, we keep in mind to shoot in a style that 
reflects the spirit of your brand as the real estate 
agent, so a consistent and recognizable imagery 
is created that neighbors will learn to instantly 
recognize as you own. 



Typical MLS images Pierre Galant Images

Crooked Verticals/ Dungeon-like interior

Fake-looking Windows/ overly bright

No shadows/ flat / ridiculously wide wangles

Overexposed lights/ yellow casts

Garish color casts / blown out lights

Not only do our photographs achieve the 
technical aspects most other real estate 
photographers often neglect (straight 
verticals, correct exposures, minimized color 
casts, no overexposed light fixtures, realistic 
and tasteful renderings, etc..), we in fact 
craft our images in the exact opposite way. 

Instead of deceiving the viewer with overly 
wide angles, we create intimate vignettes by 
zooming in. Instead of blasting a space with 
too much light, we embrace shadows as 
they bring out emotion and give a sense of 
depth, and instead of being blatantly literal, 
our images highlight the specific elements of 
the lifestyle we want to emphasize.   

By being concise, instead of showing every 
room from all four corners, we invest more 
time looking for and delivering the most 
impactful composition that multiplies the 
informational value of each image while 
allowing the viewer to fill-in the blanks and to 
dream up their own lives into the home. 
  

A Contrarian Philosophy
_ 
Empathizing with the target buyer.



Augmenting Your Brand 
_ 
Our images help your brand stand out.

Color casts

When your images help seduce 
prospective buyers, ensure sellers buy-in, 
and differentiate your brand over 
competitors in the area, they become 
invaluable assets in your overall business 
strategy. 

They are a direct and tangible reflection 
on your business' sophistication and 
attention to detail. Over time, they help 
position your brand as an industry leader 
who stands for the highest standards of 
excellence. 

Moreover, the editorial approach allows 
you to engage in each listing presentation 
with confidence and to build a marketing 
strategy that is clear, tailored to the home 
and unique to you as an agent.

It’s that consistent differentiation that, over 
time, sets you apart as a reference in your 
field and only agent to hire. 
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